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N 1917, HAVING NO MEDICAL TRAINING ASIDE

from years of selling worthless patent cures, “Dr.”

John Brinkley opens a medical practice in the tiny

town of Milford, Kansas. Fifteen years later, he’s

become America’s most famous surgeon, having pio-

neered an outlandish and highly dangerous method for

restoring male virility.

It’s pure flimflam, of course, but this is the Age of

Flimflam, when toxic snake-oil tonics sell under hun-

dreds of brand names and traveling minstrel shows

hawk bizarre machines that supposedly cure everything

from cancer to the common cold.

Chicago firebrand intellectual Morris Fishbein, editor

of a little-read publication called the Journal of the

American Medical Association, has done more than any-

one else in fighting this tidal wave of charlatanism, and

he makes it his life’s mission to bring Brinkley down.

Assisted by such luminaries as H. L. Mencken and

Sinclair Lewis, Fishbein launches offensive after offensive.

Yet each time Fishbein closes a door, Brinkley opens a

window, eventually becoming America’s most popular

broadcaster so that he can plug his services on the radio.

While murdering dozens of patients, he runs for gover-

nor of Kansas and nearly wins. Finally, his decades-long

cat-and-mouse game with Fishbein culminates in a

spellbinding trial.

POPE BROCK is the author of Indiana Gothic, the story

of the murder of his great-grandfather. He lives in

upstate New York.

“Shocking and hilarious in equal measure…
As irresistible as Brinkley’s snake oil, and far
more invigorating, CHARLATAN is an instant
classic.” —Francis Wheen, author of

How Mumbo-jumbo Conquered the World
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““TToolldd wwiitthh uupprrooaarriioouuss bbrriioo……hheeaavveennllyy……AA bbooookk ssoo lliivveellyy

tthhaatt iittss wwiilldd ssttoorriieess aarree vviirrttuuaallllyy wwaallll--ttoo--wwaallll..”” 
——JJaanneett MMaasslliinn,, New York Times
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P O P E  B R O C K

A M E R I C A ’ S M O S T D A N G E R O U S H U C K S T E R ,
T H E M A N W H O P U R S U E D H I M ,  

A N D T H E A G E O F F L I M F L A M

AA RREEMMAARRKKAABBLLYY RRIICCHH HHIISSTTOORRIICCAALL NNAARRRRAATTIIVVEE TTHHAATT

TTEELLLLSS TTHHEE FFOORRGGOOTTTTEENN SSTTOORRYY OOFF AAMMEERRIICCAA’’SS MMOOSSTT

IINNGGEENNIIOOUUSS CCOONN MMAANN AANNDD OONNEE MMAANN’’SS DDEECCAADDEESS--

LLOONNGG BBAATTTTLLEE TTOO BBRRIINNGG HHIIMM TTOO JJUUSSTTIICCEE..

““SSTTRRAANNGGEERR TTHHAANN FFIICCTTIIOONN DDOOEESSNN’’TT RREEAALLLLYY SSAAYY

IITT.. TTHHIISS IISS AA BBOOOOKK YYOOUU WWOONN’’TT PPUUTT DDOOWWNN AANNDD AA

SSTTOORRYY YYOOUU’’LLLL NNEEVVEERR FFOORRGGEETT..””

——JJAAMMEESS RR.. GGAAIINNEESS,, AAUUTTHHOORR OOFF FOR LIBERTY AND GLORY Ask your sales rep about
newsletter co-op offers.

           


